Over 300 clubs are already enjoying the benefits, thanks to BRS
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While the EGU “Are You Ready?” campaign is highlighting to clubs the need to promote themselves to golfers,
it is essential to have the right tools to exploit the rapidly growing online golf market. Thanks to BRS, over 300

golf clubs are already doing this successfully.

With over 300 clubs, 105,000 members and 90,000 visitors
using their system in the last 12 months, BRS is not only
the market leader in the UK and Ireland in online booking
and tee time management, but from the 7 million bookings
that have gone through their system, they can draw some
interesting conclusions and market trends.

In 2008 alone, using their BRS systems these clubs have:
e Enabled their members to make over
1.5 million bookings
e Attracted £1.5 million in online tee time
revenue booked through clubs” websites
¢ Attracted hundreds of new memberships
 Sent on average 2 e-newsletters a month to
their members and visitors using the BRS
marketing feature.

The online revenue figure through club websites alone*
has increased by 450% over the past 24 months,
reinforcing the almost exponential growth rate of online
bookings. A relatively new user, Aberdovey GC, soon
found the system has earned its keep, as Manager Ian
Hamilton explains: "With BRS our visitor green fee
revenue is up circa 35% on the same period as last year."
(*this figure excludes revenue via channels such as
teeofftimes.co.uk and teetimes.co.uk)

Shock: members prefer online booking!

Besides the sheer growth and volume of online golf,
one of the most surprising statistics is the popularity of
online booking with members, so if your Committee still
likes to think ‘We don’t do tee time booking’, it seems
they're out of touch with what members actually want.
Childwall GCin the North West is a classic example, as
Club Manager Peter Bowen explains: “Online tee time
booking for members has been amazingly successful at
Childwall, thanks to BRS. I used to hear all the usual
objections; now, we're even getting members booking
while they're on holiday abroad, because they can. One
delightful chap e-mailed me to tell me he was making an
‘international booking’ from Majorca; another regularly
books online while he's travelling around the UK during
the week.”

25% of all the golf club members in Ireland are using
BRS to book tee times, and at clubs in the UK with BRS,
members actively prefer to book online. Just like visitor
booking, it's a habit that is growing rapidly as the graph
overleaf illustrates:

“Online tee time booking for members
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